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The present study is an attempt to delineate the relationa analysis of profile of agriculture
graduates with attitude towards entrepreneurship of the B.Sc. (Agri.) VI1I semester agricultura
students at College of Agriculture in Parbhani. The study has conducted within a surveying
methodol ogy by using questionnaire. Statistical population of the study consisted of 20 students
of six experiential learning module thus 120 agricultural graduating students samples were
sdlected randomly. A five point Likert scal e questions (Strongly agree, Agree, Undecided, Disagree,
and Strongly disagree) was used. More than half of the respondents (51.66 %) were having
medium annual family income, maximum number of respondents (57.50 %) had medium level
social participation, with regardsto gender, it was observed that more than two third (76.67 %),
of the respondents were male. Mgjority of the respondents (62.50 %) had living in joint type
of family. Near about thirty per cent (29.17 %) of the respondent had semi medium land
holding, majority of respondents (82.50 %) had belonged to rural back ground, mgjority of
respondents (61.67 %) had medium family size. Academic performance (CGPA) of mgjority
(64.17 %) of the respondents possessed second class performance. Mgjority (55.83 %)
respondents reported that they got GOI scholarship. The relational anaysis revealed that
annual family income, socia participation, landhol ding and academic performance werefound
positive and significant relationship with attitude towards entrepreneurship, while gender,
family types, family size, family background and scholarship showed non-significant relationship
with attitude towards the entrepreneurship. The suggestions of the respondents towards
entrepreneurship development expressed that provide the students with an ideas to start new
business with first rank, 95.83 per cent of the respondents with Il rank suggested that create
more awareness of entrepreneurship aspossiblecarrier choice. While 93.33 per cent respondents
expressed that arrange the conferences / workshop on entrepreneurship and bring the students
in contact with the network need to start new enterprise.
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